Argosy University

COURSE SYLLABUS
B7406
Ethics in Business and Management

Faculty Information

Faculty Name: 

Campus:

Contact Information:

Office Hours:

Short Faculty Bio:

Course description: This course considers ethics in business and management from a research perspective. Topics of study include foundations, ethical codes, ethics education, ethics research, student perspectives of ethics, ethics by business application, and cross-cultural ethics research.
Course Pre-requisites:  None
Required Textbook: 
IMPORTANT: You are not required to purchase the textbook for this course.  Your textbook will be available as an electronic book within your fully online or blended course on the eCollege platform.

Richardson, J. E. (2009). Annual editions: Business ethics. (22nd ed.). McGraw-Hill 
	
	


Newton, L. H., & Ford, M. M. (2010). Taking sides: Clashing views in business ethics
             and society. (11th ed.).  McGraw-Hill
Supplemental Reading:

APA Manual: University Approved version.
Trevino, L.K. and Nelson, K.A. (2004) Managing Business Ethics (3rd Edition). Danvers, MA: Wiley and Sons. ISBN #0-471-23054-5.
Halbert, T. and Ingulli, E. (2003). Law and Ethics in the Business Environment (4th Edition). Thomson Southwestern. ISBN 0-324-12186-5.

Gini, A. (2005).  Case Studies in Business Ethics (5th Edition).  Pearson Prentice Hall.  ISBN  0-13-112746-2.

Hartman, L.P. (2005).  Perspectives in Business Ethics (3rd Edition).  McGraw-Hill Irwin.  ISBN 0-07-288146-1.

Recommended Sources:
Beauchamp, T.L. and Bowie, N.E. (2001).  Ethical Theory and Business (6th Edition).  Prentice Hall.  ISBN 0-13-083144-1.

Jennings, M.M. (2003).  Business Ethics: Case Studies and Selected Readings (4th Edition). Thomson Southwestern. ISBN 0-324-11080-4.

Hunt, R.W., Hunt, M.B. and Cox, B.G. (2005). Ethics at Work.  Pearson Prentice Hall. ISBN 0-13-045031-6.

Roth, W.F. (2005).  Ethics in the Workplace. Pearson Prentice Hall. ISBN 0-13-184815-1.

Mallor, Barnes, Bowers, and Langvardt (2004).  Business Law: The Ethical, Global, and E-Commerce Environment (12th Edition).  Irwin McGraw-Hill.  ISBN 0-07-256200.

Donaldson, T., Werhane, P.H. and Cording, M. (2002).  Ethical Issues in Business (7th Edition).  Prentice Hall.  ISBN 0-13-092387-7.

Boatright, J.R. (2003).  Ethics and the Conduct of Business (4th Edition).  Prentice Hall.  ISBN 0-13-099159-7.

Velasquez, M.G. (2002).  Business Ethics: Concepts and Cases (5th Edition). Prentice Hall.  ISBN 0-13-093821-1.
Course length:  7.5 Weeks
Contact Hours: 45 Hours

Credit Value: 3.0

Program Outcomes:

1. Research

1.1. Performing – Design, conduct, and justify applied research in a business context using appropriate methodology

1.2. Understanding – Evaluate and apply existing theory and research to current business practice

2. Communication
2.1. Oral – Present orally, complex business information that is concise, clear, organized, and well supported in a professional manner appropriate to the business context

2.2. Written – Present in writing, complex business information that is concise, clear, organized, and well supported in a professional manner appropriate to the business context using required format

3. Critical Thinking/Problem Solving

3.1. Critical thinking – Evaluate relevance of established theory to current business practice and identify gaps in current literature 

3.2. Problem Solving/Decision Making – Given a business situation, diagnose the underlying causes of the situation, evaluate possible solutions, in relation to underlying business theory and determine and defend appropriate course of action

3.3. Information Literacy - Conduct an exhaustive literature search from a variety of sources, evaluate the credibility of the sources, and apply that information to create new knowledge

4. Team

4.1. Leadership - Conduct an exhaustive literature search from a variety of sources, evaluate the credibility of the sources, and apply that information to create new knowledge

4.2. Collaboration - Given a case study or business situation collect, assimilate, and disseminate the views of stakeholders

5. Ethics

5.1. Ethics - Given a case study or business situations, evaluate the ethical dimensions of decision situations and personal, social, and corporate responsibility not absolved by market forces

6. Diversity

6.1. Diversity - Given a case study or business situation evaluate the multicultural dimensions of decision situations and multicultural solutions to business situations

Management Concentration

7. Strategic Planning

7.1. Strategic/Change Mgt – Develop clear initiatives to assist a business to reach its goals in a changing environment

8. Resource Management 

8.1. Motivation, Coaching, and Delegating – Evaluate the potential effectiveness of a leadership strategy for training, coaching, delegating, and motivation within a specific organizational context

Course Objectives:
1. Examine and apply multiple approaches to solving ethical dilemmas in business. (Program Outcomes 3.1, 5.1, & 7.1)
2. Compare traditional theories and foundations of business ethics. (Program Outcomes1.2, 5.1, & 7.1)
3. Identify and examine ethical applications in various business settings. (Program Outcomes 1.2, 3.1, & 5.1)
4. Discuss and analyze cross-cultural aspects of business ethics. (Program Outcomes 1.2, 3.1, 5.1, 6.1, & 7.1)
5. Assess the importance of the role of corporate social responsibility. (Program Outcomes 3.1, 5.1, & 7.1)
6. Evaluate environmental ethics within the business sector. (Program Outcomes 3.2, 5.1, & 7.1)
7. Formulate ethical business practices pertaining to the core business functions. (Program Outcomes 3.2, 5.1, 7.1, & 7.2)
Assignment Table

	Module
	Module Topics
	Readings
	Assignments

	1
	What is Business Ethics?

Ethical Problem Solving

Virtue vs. Corporate Demands

Gauging Corporate Ethics

Unethical Behavior


	Annual editions: Business ethics, read:  

 Article 1
Article 4 

Article 5

Article 6

From the textbook Taking Sides: Clashing Views in Business Ethics and Society read: 

UNIT 1, Issue 4: Is It a Mistake to Urge Corporate Managers to Be Moral?
	

	2
	Employee Right to Privacy

Sexual Harassment in the Workplace

Cost of Organizational Misconduct

Discrimination in the workplace
	Annual editions: Business ethics, read: 

Article 21

Article 23

Article 25

Article 39

Article 41

Article 44

From the textbook Taking Sides: Clashing Views in Business Ethics and Society read: 

UNIT 1, Issue 2: Can Restructuring a Corporation’s Rules Make a Moral Difference?
	

	3
	Corporate Whistle Blowing

Tackling Ethical Problems
Personal Values vs. Organizational Values

Rawls--Theory of Justice
	Annual editions: Business ethics, read:

Article 11

Article 12

Article 14

Article 16

Article 27

Article 45

From the textbook Taking Sides: Clashing Views in Business Ethics and Society read: 

UNIT 3, Issue 10. Is Employer Monitoring of Employee E-Mail Justified?
	

	4
	Code of Ethics
Gaining Consumer Trust

Social Responsibility

Diversity and Ethics

Emmanuel Kant--Rights based Ethics
	Annual editions: Business ethics, read:

Article 2

Article 9

Article 33

Article 34 

Article 36

Article 37

Article 38

Article 40

Article 41

From the textbook Taking Sides: Clashing Views in Business Ethics and Society read: 

UNIT 1, Issue 3: Should Corporations Adopt Policies of Corporate Social Responsibility? 

UNIT 6, Issue 19: Do Environmental Restrictions Violate Basic Economic Freedoms? 


	 

	5
	Ethics Role in Globalization

Ethical Issues Facing Today’s Organizations

Carole Gilligan - feminist ethical theory
	Annual editions: Business ethics, read:

Article 3 

Article 10

Article 18 

Article 20

From the textbook Taking Sides: Clashing Views in Business Ethics and Society read: 

UNIT 2, Issue 8: Does the Enron Collapse Show that We Need More Regulation of the Energy Industry?
	

	6
	Ethics, Marketing and
Social Responsibility
	Annual editions: Business ethics, read:

Article 4

Article 16

Article 18

Article 20 

Article 42

From the textbook Taking Sides: Clashing Views in Business Ethics and Society read: 

UNIT 3, Issue 9. Does Blowing the Whistle Violate Company Loyalty?
	

	7
	Corporate Ethics Scandals
Executive Fiduciary Duty

Current Legislation – SOX Act


	Annual editions: Business ethics, read:

Article 15 

Article 27 

Article 30 

Article 32 

Article 33

From the textbook Taking Sides: Clashing Views in Business Ethics and Society read: 

UNIT 5, Issue 17. Are Multinational Corporations Free from Moral Obligation?
	

	8
	Stage Theories - Loevinger's Theory of Ego Development & Kohlberg's stages of moral development
	
	


Grading Criteria


Grading Scale









Grading requirements

	A
	100 – 93

	A-
	92 – 90

	B+
	89 – 88

	B
	87 – 83

	B-
	82 – 80

	C+
	79 – 78

	C
	77 – 73

	C-
	72 – 70

	F
	69 and below

	Attendance/participation
	25%

	Weekly Assignments
	20%

	Final paper
	35%

	Optional
	10%

	Optional
	10%

	
	100%


 Library

All resources in Argosy University’s online collection are available through the Internet.  The campus librarian will provide students with links, user IDs, and passwords. 
All resources in Argosy University’s online collection are available through the Internet.  Students can access the online collection by logging into the student portal and clicking on the library link. Library Resources:  Argosy University’s core online collection features over 48, 889 full-text journals and 23,000 electronic books and other content covering all academic subject areas including Business & Economics, Career & General Education, Computers, Engineering & Applied Science, Humanities, Science, Medicine & Allied Health, and Social & Behavior Sciences.  Many titles are directly accessible through the Online Public Access Catalog at http://library.argosy.edu.

In addition to online resources, Argosy University’s onsite collections contain a wealth of subject-specific research materials searchable in the Online Public Access Catalog.  Catalog searching is easily limited to individual campus collections.  Alternatively, students can search combined collections of all Argosy University Libraries.  Students are encouraged to seek research and reference assistance from campus librarian.

Academic Policies

Academic Dishonesty/Plagiarism:  In an effort to foster a spirit of honesty and integrity during the learning process, Argosy University requires that the submission of all course assignments represent the original work produced by that student.  All sources must be documented through normal scholarly references/citations and all work must be submitted using the current edition of the Publication Manual of the American Psychological Association. Students are encouraged to purchase this manual and become familiar with its content as well as consult the Argosy University catalog for further information regarding academic dishonesty and plagiarism.

Scholarly writing:  The faculty at Argosy University is dedicated to providing a learning environment that supports scholarly and ethical writing, free from academic dishonesty and plagiarism.  This includes the proper and appropriate referencing of all sources. You may be asked to submit your course assignments through “Turnitin,” (www.turnitin.com), an online resource established to help educators develop writing/research skills and detect potential cases of academic dishonesty.  Turnitin compares submitted papers to billions of pages of content and provides a comparison report to your instructor. This comparison detects papers that share common information and duplicative language. 

Americans with Disabilities Act Policy

It is the policy of Argosy University to make reasonable accommodations for qualified students with disabilities, in accordance with the Americans with Disabilities Act (ADA).  If a student with disabilities needs accommodations, the student must notify the Director of Student Services.  Procedures for documenting student disability and the development of reasonable accommodations will be provided to the student upon request.  

Students will be notified by the Director of Student Services when each request for accommodation is approved or denied in writing via a designated form.  To receive accommodation in class, it is the student’s responsibility to present the form (at his or her discretion) to the instructor.  In an effort to protect student privacy, the Department of Student Services will not discuss the accommodation needs of any student with instructors. Faculty may not make accommodations for individuals who have not been approved in this manner.

The Argosy University Statement Regarding Diversity

Argosy University prepares students to serve populations with diverse social, ethnic, economic, and educational experiences. Both the academic and training curricula are designed to provide an environment in which students can develop the skills and attitudes essential to working with people from a wide range of backgrounds.
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